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The SAVI Capital Model™ :

A New Paradigm for Ethical
and Profitable Growth

Welcome to our presentation on SAVI Capital
Model™, a transformative model combining free
markets' energy with ethical stewardship. The SAVI
Group  approach  redefines  success by
guaranteeing strong financial returns alongside
social progress.
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The Challenges of Traditional Capitalism

ldentifying the Gaps in Conventional Economic Systems: Traditional capitalism often generates unprecedented wealth but fails
to distribute it equitably, leading to significant social and economic disparities. Issues likerwealth inequality, environmental
strain, and short-term profit focus create a gap that the SAVI Capital Model™ is uniquely designed to fill.

Wealth inequality: Executive

_ , Social & environmental
compensation outpaces frontline wages : e .
: strain:Communities suffer while
dramatically. l
resources are depleted.

o : Legacy issues: Old compensation
Investor skepticism: Short-term profit- gacy P

_ : structures and misaligned incentives
taking undermines long-term value.

hinder equitable growth.
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Tenet 1: Equitable Profit-Sharing

Empowering Every Employee with Ownership: Equitable profit-sharing ensures that 50% of net corporate profits are
distributed evenly among all employees, fostering a shared sense of ownership. This model drives higher employee
engagement, strengthens consumer demand, and reduces turnover, ultimately enhancing overall performance.

50% OF NET PROFITS STRONGER CONSUMER
DISTRIBUTED EQUALLY DEMAND
All employees receive an equal Increased employee buying
share of 50% of the company's power fosters stable, long-term
net profits, on top of their regular consumer demand, benefiting the
salaries. Pt economy. e

. =
2AQ
SHARED OWNERSHIP REDUCED TURNOVER &
MINDSET ENHANCED MORALE
Frontline workers become deeply Profit-sharing boosts retention
invested in driving success and loyalty, saving millions in
metrics like efficiency, quality, and rehiring costs and fostering a

customer satisfaction. highly engaged workforce.




Tenet 2: Fair & Transparent Compensatiﬁch

muneration: Our model sets clear guidelines to cap executive pay and ensures full
his transparency minimizes internal inequities and builds trust among employees

A

Ensuring Equity and Accountabili
compensatio

glsclosure at all le
and investors alik

&uﬂv; PAY CAPS

Limit executive pay to 15-20x entry-level

wages to ensure equitable rewards.
B

.

B

Equitable pay structures eruniWand‘qolllaboration.

OPEN DISCLOS "

Transparent reporting of all compensation builds trust.

b

Adhering to standards reduces risk and attracts

institutional capital.
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Tenet 3: Ethical & Spiritual Stewardship =

)
Embedding Moral Values into Corporate Leadershjp: This tenet emphasizes that corpora e decisions feverberate beyond the
balance sheet, affecting entire communities"én&lﬁ‘ can@mies. It calls for leadership” that values -€mpathy, dignity, and
responsibility, ensuring that ethical consideratioh%@'i_ Sxevery decision. i

o

COMMUNITY IMPACT. .
AN

Decisions at the top affect entire communities—
families, local economies, and global supply éh’ains._\.,'
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Drives cultural shifts that
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Implementation & Practical Steps

Steps Toward Sustainable, Ethical Transformation: A successful transition to the SAVI Capital Model™ necessitates
incorporating these principles into corporate governance and everyday operations. Our phased approach, along with strong
metrics and training, guarantees that these values are ingrained at every level of the organization.

GOVERNANCE EMBEDDING EDUCATION & ALIGNMENT

Conduct workshops and provi ta-driven brleﬂ
educate the board, shareholder d% s ely
beneﬂts of equ2e policies.

Formalize profit-sharing and fair compensation policies
in corporate bylaws and charters to safeguard them
from leadership ges.

PHASED ROLLOUTS

e STAKEHOL R EDUGATION @
«..Mduct Wosthopsf Pt TErETO T Start with pilot programs in select subsidiaries or

business units, then gradually expand as the success of
and employees to allg and educate on policies. . _
: the model is validated.
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consistent spending, leading to more stable

POSITIVE SOCIAL R-IPB'E and predictable consumer demand.

Investing in local communities reduces social
tensions, creating a healthier ecosystem for
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\bu5|n§sses to thrive.
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Profit with Purpose:
The Future of Ethical Capital

The SAVI Capital Model™ signifies a paradigm shift that aligns
profitability with ethical and sustainable practices. Our model
improves corporate performance and cultivates a strong
community and environmental impact, embodying the true
spirit of “profit with purpose”.
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